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Research 
INTRODUCTION 
The purpose of this section is to illustrat� the types of 
collection systems that are needed to improve the research data on which 
to make better management decisions. In a recent issue of the Special 
Events Report, criticisms were made about the sampling procedures and 
the marketing methodology. The three articles included in this section 
provide examples of- sound methodology that will help improve the 
reliability and validity of the data collection process. 
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